
OUR OPERATIONS

We target and measure our performance on vital

sustainability initiatives, with a focus on reducing our

resource utilization:

• Energy. Our Energy Management System enables us

to measure and reduce our energy use

• Water. We are conscious of the increasing demands

our growing global population imposes on fresh

water. We are measuring and reducing our usage of

this precious resource.

• Forests. We recognize that wood is only a truly

renewable natural resource if forests from which it is

harvested are managed responsibly, and replenished.

We abide by our commitment to replant at least as

much as we utilize every year.

OUR PRODUCTS

Armstrong procures in excess of 90% of the wood for

our flooring from North American timber operations,

grown and harvested in strict compliance with

responsible forestry management practices. We hold

our importation supply chain to equally high standards,

and actively verify compliance.

• Sourcing. Our wood products are sourced in

compliance with the Lacey Act

• Our wood flooring is subject to, and compliant 

with, CARB II standards

• Since its inception in 1999, Armstrong’s Ceiling

Recycling Program has diverted more than 70 million

square feet – 35,000 tons – of old acoustical ceiling

tiles from landfills.

OUR CUSTOMERS EXPECTATIONS

Armstrong customers expect our leadership to extend

to aspects of building products that enable them to

meet their sustainability objectives. As such, Armstrong

demonstrates that leadership via:

• BioBased Tile® – For details on this innovative,

eco-friendly product line, see the BBT® tab

• Linoleum – For details on this innovative, eco-friendly

product line, see the Linoleum tab

ECOSCORECARDSM

Use our ecoScorecard to search, evaluate and

document a product’s environmental attributes 

according to key industry rating systems, including 

all balloted versions of LEED. 

To start go to armstrong.com/ecoscorecard.

BUILDING GREEN BEGINS AT HOME

We’re committed to leading by example, as evidenced by the U.S. Green Building Council’s Platinum

LEED® Certification of our headquarters building in 2007. It was only the sixth building to earn the

highest possible certification and the first outside of California.
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LEADERSHIP IN SUSTAINABILITY

Category Armstrong Products LEED Credits

Linoleum MARMORETTE™, LINORETTE™, COLORETTE™, UNI WALTON™, GRANETTE™ EQ4.3, MR4.0, MR6.0

Sheet
MEDINTONE™, MEDINTECH®, MEDLEY™, MEDINTECH® Tandem®, POSSIBILITIES® Petit Point™, 
Connection CORLON®, TRANSLATIONS™, PERSPECTIVES™, TIMBERLINE®, COMMISSION® Plus,
SAFEGUARD™, SAFEGUARD Spa™

EQ4.3

LVT NATURAL CREATIONS® , ArborArt® , EarthCuts® , Mystix® EQ4.3

Commercial Hardwood
PREMIER PERFORMANCE™, HERITAGE CLASSICS™ COLLECTION, METRO CLASSICS™,
BECKFORD™, HARTWOOD® PARQUET

MR5.0*

Commercial Hardwood ARMSTRONG® LOCKING HARDWOOD (Bamboo only) MR6.0

Commercial Laminate PREMIUM LUSTRE COLLECTION, PREMIUM COLLECTION MR4.0, MR6.0

Commercial Laminate TRADITIONAL COLLECTION MR6.0

BioBased Tile® MIGRATIONS® EQ4.3, MR4.0, MR5.0*, MR6.0

VCT
ARTEFFECTS®, Standard EXCELON®, Imperial® Texture Rave®, Imperial Texture , Imperial Texture
Classics, MultiColor™, EXCELON®, Stonetex®, Companion Square®, Feature™ Tile & Strips
SAFETY ZONE™, SDT™

EQ4.3, MR4.0, 
MR5.0*

Adhesives All Armstrong Adhesives (except S-89) EQ4.1

*Depends on project location.
LEED® is a registered trademark of the United States Green Building Council.

ARMSTRONG® PRODUCTS THAT CONTRIBUTE TO OR COMPLY WITH LEED® CREDITS

Target Performance

Energy

Reduce total 

greenhouse gas 

emissions by 

10% by 2015

On Track

Water

Reduce fresh water

usage by 

10% by 2015

On Track

Forests

Replant and 

replenish forest 

to fully offset 

annual harvest

2008

Achieved

2009

On Track

Armstrong is committed to sourcing, manufacturing and conducting business 

as an ecologically responsible company. 
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